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U.S. Restaurants — Agenda

+ Why should you consider investing in Restaurants
+ Key Trends

+ Limited service vs full service
+ Scale and consolidation
-+ Franchising
+ GLP-1
-+ Digital
+ Basic Restaurant economics
+ Typical P&L
-+ Unlocking Value
+ Where we are today

-+ How can restaurants grow
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For LT investors, Restaurants generate the highest ROIC among the
consumer stocks

Global Consumer pre-tax ROIC by Bernstein coverage (2003-2022)
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Source: Bloomberg, Bernstein analysis.
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Yet the also offer opportunities for intra-quarter stock picking

Restaurants’ stock performance follows the market

S&P 500 vs Restaurant Index and
Russell 2000
Indexed (Jan 2010=100)

700

600 -

500 -

400 -

300

200 -

100 -

o+ —r--—---
SETSTISTITISISYESA
§85853358228588:882

= S&P 500 (SPX Index)
Restaurant Index (S5REST Index)
Russell 2000 (RTY Index)

...yet there is significant difference in performance among stocks

Price return (%) delta between best and worst performing restaurant stocks
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Source: Bloomberg, Bernstein analysis
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We spend more than ever on food
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BERNSTEIN | SOCIETE GENERALE GROUP

13.0%

12.8%

12.6%

12.4%

12.2%

12.0%

11.8%

11.6%

11.4%

11.2%

11.0%


file://NTS0016/Rsch1/Restaurants bte/Marketing deck/Marketing Deck_Master_April 2023.xlsx#'Note'!$H$1

Consumers spend more in restaurants due to real demand growth
and pricing actions

U.S. Food Away from Home CAGR Build Up by Decade

Time Period 1960-1970 1970-1980 1980-1990 1990-2000 2000-2010 2010-2019 2019-2024

IPoBuIation Growth I 1.3% 1.0% 0.9% 1.2% 0.9% 0.7% 0.9%
+|Rea| Per CaEita Purchased Meals & Beverages Growth I 2.0% 2.0% 2.1% 0.5% 0.2% 1.9% 1.9%

= Real Food Away from Home Growth 3.3% 3.1% 3.1% 1.7% 1.2% 2.6% 2.8%
+|[Food Away from Home CPI Growth | 3.8% 7.9% 4.7% 2.4% 3.0% 2.5% 6.7%
=|Food Away from Home Growth 7.3% 11.2% 8.0% 4.2% 4.2% 5.2% 9.7%

Propensity to
Demographics + spend at +
restaurants

Restaurant Restaurant
pricing demand

Accelerating

. ; inq?) =
(decelerating) + (accelerating) + (accelerating?) demand?

Source: Bureau of Economic Analysis, The World Bank, U.S. Census Bureau, Company Reports, Bernstein estimates and analysis.
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Why do we expect structural tailwinds?

Growth driver LT Trend

Propensity to

Women participation in workforce

spend at _ .
restaurants * Disposable income
* Unemployment rate
» Food quality (craveability and freshness)
« Convenience
« GLP-1 (3]
Restaurant * Individualized promotions
pricing

» Relative inflation vs grocery inflation

Source: Bernstein analysis
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As a result, today consumers spend more of their food budget on
restaurants than on eating food at home

Share of Stomach, FAFH vs FAH
Annual % of Food PCE

80% -

7070'*\\

60% A N/o

50% -

40% A

30% -

20% -

10% A

O(yo LN D DR D D R D D DN D D D D D R R D D DN DN D R RN N D R R R R R BN J LI
I © O O N T © 0 O N ©O 0 O NT O© 0O NT O VO NI OO NTT © 0O N T
W WO O O© O O NMNNMNNNOOOOWONOWOMMO WO OO O O OO0 0 v oo o N NN
(o>l e) e B e)Ne) e e NNeNNo B o o B BN oNoNONONONORNONO N Mool ololoelollolollolo ol oo
T T T T T T T T T OT T OTIOTTIOTICT IOTIOTET T T e e e v NN AN NN NN ANNANNANAN

=== FAH as % of Total Food FAFH as % of Total Food

Source: BEA, Bernstein analysis.

BERNSTEIN | SOCIETE GENERALE GROUP


file://nts0016/rsch1/Restaurants/Marketing Deck/Marketing Deck Files/Marketing Deck Exhibits.xlsx#'Haver'!$Z$24

U.S. Restaurants — Agenda

+ Why should you consider investing in Restaurants
+ Key Trends

+ Limited service vs full service
+ Scale and consolidation
-+ Franchising
+ GLP-1
-+ Digital
+ Basic Restaurant economics
+ Typical P&L
-+ Unlocking Value
+ Where we are today

-+ How can restaurants grow

BERNSTEIN | SOCIETE GENERALE GROUP



A few considerations on the industry

STRUCTURAL TRENDS

» Sector ripe for stock picking
» Restaurant spend taking over from at home food consumption

* Macro factors determine demand for food: watch
unemployment, disposable income and relative inflation

+ More Limited Service Restaurants, more chains

* Fast casual outpacing peers, but blurring lines

BERNSTEIN | SOCIETE GENERALE GROUP

RECENT CONTROVERSIES

* Price wars

* Low units/capita but low access to credit. Who wins?

* Are labor challenges easing off? Are they structural?

* How is the health of franchisees today?

* Does ESG matter?

* Is international exposure an opportunity or a risk?

* Are aggregators here to stay?

+ Better to franchise or operate units in today’s environment?

* Tariffs!

10



Limited Service Restaurants represent over 50% of US restaurants

U.S. Consumer

Foodservice
$798 bn in Annual Sales

Full Service Limited Service

33%

Non-Casual
Dining
16% 14%

Fast Casual

Family Dining Fine Dining

QSR &
Other Fast
39%

(oF:1 (- WA:T:1

12%

Specialty Coffee

6%

Bernstein Covered Companies

Darden Darden Chipotle McDonald's Starbucks
Olive Garden The Capital Grille Cava Wendy's
LongHorn Eddie V's WingStop Yum! Brands
Yard House Ruth's KFC
Bahama Breeze Taco Bell
Seasons 52 Pizza Hut
Cheddar's Habit Burger
Chuy's RBI
Burger King
Tim Hortons
Popeye's
Firehouse Subs
Domino's

Source: Euromonitor and Bernstein Analysis.
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Since early 2000s, LSRs have out-grown FSRs

US Foodservice Segment ($ billion)

Sales ($mn) 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 5yr CAGR 10yr CAGR
FSR 202 206 207 213 215 221 224 227 158 207 242 238 265 3.1% 2.5%
LSR 216 223 233 244 254 262 272 287 282 316 342 399 388 6.2% 5.2%
Others 66 69 75 77 80 86 89 90 57 80 97 100 118 5.5% 4.7%

Total 485 497 515 534 549 569 585 604 497 603 680 737 770 5.0% 4.1%

FSR - LSR Growth Spread
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Source: Euromonitor, Bernstein analysis
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Chains are prevalent among LSR and are growing faster

US Limited-Service Restaurants (LSR) US Full-Service Restaurants (FSR) Market
Market 2024
2024

130,984
36%

233,277
0
Ce 206,561
87%

= Chained = Independent | = Chained = Independent

% YoY Unit Growth by Type of Restaurants
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Source: Euromonitor, Bernstein analysis
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Chains have steadily taken share from independents/smaller chains

Percent of restaurant chains by restaurant type (% of sales)
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Source: Euromonitor, Bernstein analysis
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Re-franchising was a major driver of multiples expanding since 2014

Refranchising is an asset-light strategy in which stores are sold to franchisees, creating a stable,
recurring revenue stream in the form of royalties and increases debt capacity

Company operated stores Franchised stores
Operational Greater control: faster changes (menu, Lower control: franchisees must be
control tech, equipment, remodels) aligned and vote to approve initiatives
Higher: company funds operations Lower: franchisees funds operations
Earnings Higher: exposure to topline fluctuations, = Lower: company receives stable royalty
volatility given sales operating leverage/deleverage stream, but less exposed to upside
Lower ability to take on debt because Higher: greater capacity to take on debt
cash flow more volatile because cash flow is stable

Source: Company reports and Bernstein Analysis
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The market tends to reward refranchising strategies with higher
multiples

MCD NTM PE - 2004-2024

35.0x - Turnaround plan (May'14): Higher refranchising, $18-20B cash return
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More than 4M US people are using branded GLP-1 drugs — with some
surveys indicating that 6% of the US population has been on GLP-1

US Population on GLP-1 Drugs
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GLP-1 users tend to visit restaurants less frequently

Percentage of respondents reporting a change in frequency of visits by
restaurant type

1
100% - : :
80% { | :
70% { | |
60% o ! :
50% o ! :
40% | ! :
1
30% 4 | i
1
20% { | |
1
10% A : 1
1 1

1 Chipotle X Salad Place Sandwich Place  Chicken Place Pizza Place Burger Place

BLower Frequency DOSame frequency  @Higher Frequency |
Reported reduction in number of visits by restaurant type
-5.7%
-22.0%
-27.8%
-34.8% -34.2%
-45.4%
Burger Place Chicken Place Pizza Place Sandwich Place Salad Place Average

Source: Guidepoint, Bernstein Analysis
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We expect digital ordering and digital engagement to drive
restaurants’ growth

Digital Sales as % of Total Sales (2Q25)
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Source: Company reports, Bernstein analysis

*as of most recent fiscal year; ** as of 2023; *** as of 2022: **** as of 2021,
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Typical P&L for a franchisor
(@) 2022

N Amount Cl
Revenues:
Sales b
Franchise royalty revenue and fees
Franchise rental income

Sales generated from company operated stores

Rent and royalty fees based on franchisees’ sales

Fees collected from franchisees for marketing

Advertising funds revenue -6
and advertising

Costs and expenses:
Cost of sales
Franchise support and other costs
Franchise rental expense

Store expenses (labor, food, occupancy, etc.)
(Margins: 20-30%)

Cost to support franchisees (IT services,
franchise development services, etc.)
(Margins: 80-90%)

Advertising funds expense
General and administrative
Depreciation and amortization (exclusive of amortization of

cloud computing arrangements shown separately below) 1334
Amortization of cloud computing arrangements 24 No margins: complete pass-through
System optimization gains, net (6.8)
Reorganization and realignment costs 0.7
Impairment of long-lived assets 6.4
Other operating income, net (23.7)

1,742 2

Operating profit 3533
Interest expense, net (122.3)
Loss on early extinguishment of debt —
Investment income (loss), net 2.1
Other income, net 10.4
Income before income taxes 2435
Provision for income taxes (66.1)

Net income $ 1774 §

Source: Company disclosures
BERNSTEIN | SOCIETE GENERALE GROUP



Typical P&L for franchisees

US Franchisee (USD '000s) TB PLK mMcD DPZ WEN BK KFC PH
AUV $1,941.0 $1,7121  $3,595.5 $1,370.6 $1,874.6 $1,464.1 $1,300.3 $950.0
COGS $449.6 $566.6 $1,125.0 $424.7 $613.0 $452.4 $407.1 $270.5
Labor $559.5 $465.4 $1,075.7 $412.3 $601.7 $494.9 $394.1 $285.7
Royalties $119.3 $85.6 $300.1 $88.4 $75.0 $65.9 $50.6 $45.9
Ad funds $82.5 $83.5 $143.8 $82.2 $93.7 $58.6 $58.5 $45.1
Occupancy and Other expenses $353.5 $291.0 $502.0 $225.9 $307.4 $252.4 $266.3 $215.7
EBITDA / store $376.7 $220.0 $448.8 $137.0 $183.7 $140.0 $123.7 $87.1
% of Sales

COGS 23.2% 33.1% 31.3% 31.0% 32.7% 30.9% 31.3% 28.5%
Labor 28.8% 27.2% 29.9% 30.1% 32.1% 33.8% 30.3% 30.1%
Royalties 6.1% 5.0% 8.3% 6.4% 4.0% 4.5% 3.9% 4.8%
Ad funds 4.3% 4.9% 4.0% 6.0% 5.0% 4.0% 4.5% 4.8%
Occupancy and Other expenses 18.2% 17.0% 14.0% 16.5% 16.4% 17.2% 20.5% 22.7%
EBITDA / store 19.4% 12.8% 12.5% 10.0% 9.8% 9.6% 9.5% 9.2%

Source: Company disclosures, FDDs, Bernstein analysis and estimates

BERNSTEIN | SOCIETE GENERALE GROUP
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How do restaurants grow top line?

Average Unit Volume | _ + Number of stores or x| 1+ Contribution from
(AUV) or SSS' growth Net Unit Growth (NUG) incremental stores

|

Price +Traffic+ Mix
growth growth growth

1+

v

E.g.: geo mix, store size mix,
store ramp up, etc.

' Same store sales or comparable growth represent the change in period-over period total revenue or transactions for restaurants in operation for at least 12-15 full calendar months,
depending on the brand.

Source: Bernstein
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The decomposition of growth shows that the main driver of growth
post-Covid was pricing, which may not be sustainable...

Cummulative Comps Decomposition 2019-2025 (%)

0%

Cumulative prices Cumulative mix Cumulative traffic Cumulative comps

Source: BlackBox Intelligence, Bloomberg, Bernstein analysis and estimates
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...especially when restaurant inflation far exceeds the food at home

Difference between grocery inflation and restaurants inflation (bps)
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Source: FRED, Bureau of Labor Statistics, Bernstein analysis
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This relationship is correlated with restaurants’ demand

Typically, inflationary periods favor restaurant demand, as value perception vs food at home increases

FAFH prices

FAFH prices

Real Food Away From Home (FAFH) growth (%) vs difference in FAFH and Food
At Home (FAH) CPI

——FAFH - FAH CPI Real FAFH% Y-0-Y
7% A \

5% A

3% A

growing faster
than FAH prices

1% A

A —
% V
-3% -
5% 4
\

growing slower
than FAH prices

Why?

Source: Bureau of Labor Statistics, Bernstein analysis
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+ Changes in
commodity prices
have greater impact
on grocers’ cost
base (~70%+ of
sales) than for
restaurants (~30% of
sales)

* As such, when
commodity prices
increase, grocers
increase own prices
more sharply than
restaurants

» Therefore, the ‘value’
of eating out
increases compared
to eating at home
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...50 many QSRs are using promotions to regain traffic

Growth levers for Average Unit Volume (AUV) Number of Contribution from
restaurants Price Traffic Mix stores incremental stores
Menu price increases Q

One on one promotion V]

New food platforms

Limited Time Offers
Promotions / Advertising Q

New price points

(<M< R MR

Daypart expansion

Food attach

QA O

New channels (delivery only)

Store reimaging

(<
QA Q

Drive through expansion

Domestic development strategy

QaQ

International development strategy

Digital ordering (app, kiosks) Q Q

BERNSTEIN | SOCIETE GENERALE GROUP  Source: Bernstein



Unit growth seems appealing given the post-Covid void in stores per

capita...

Units in the industry are still 5% below pre-Covid levels, leaving a gap in the market for both Full
Service Restaurants (FSR) and Limited Service Restaurants (LSR)

FSR and LSR Outlets per 1M people in US

1060 1070 1080 1,086 1,000 1,08 100 .., ,5e 1089 1.087 1071
o———0— 0 —@— —— ® N P — ———»
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—0— FSR Units per 1M people

—— L SR Units per 1M people

Source: The World Bank, Euromonitor, US Census, Bernstein analysis
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Labor pressures continue

Average hourly earnings ($) in foodservices and drinking places
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Y.0.Y. growth in hourly earnings (%) - RHS

Jul-25 1

y.0.y. earnings growth (%)

So restaurants can’t increase prices because it drags traffic, and they

can’t stay put because wage inflation is pressuring profitability

Source: Company disclosures
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...and have significant untapped use cases to unlock value
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Source: Bernstein analysis
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7 Oct 2025 ™ Adjusted EPS Reported P/E (x)

Closing Price Rel.

Ticker Rating Cur Price Target Perf. Cur 20244 2025E 2026E 20244 2025E 2026E
CAVA 0 uso 51.63 100.00 [71.2)%% usD 042 0.55 066 5548 1114 237
CMG 0 uso 4085 60.00 [47.3)% UsD 1.12 123 148 367 339 277
DRI a usD 191.54 230.00 25% uso 055 1064 11.79 216 1g0 16.2
DPZ M usD 411.43 480.00 [17.8)% usD 16.86 17.08 12.34 244 241 213
MCD M uso 296.32 320.00 [19.T)% usD 11.72 1224 13.09 253 242 226
QsR 0O uso 5728 B0.00 [21.6)% usD 2.34 373 4.08 201 180 16.6
SBUX o} usD 8120 100,00 (33450 usD a3 205 307 245 385 26.4
WEN M uso 8.11 12.00 (66.3)% usD 1.00 082 107 9.8 123 89
WING 0 uso 244 81 400.00 [B7.3)% usD 270 411 553 4148 ara 280
YUM M uso 146.72 14500 (0.0)% UsD 548 5.52 6.37 2748 26.6 230
SPX 6,714.59

0 - Dutperform, M - Market-Perform, U - Underperform, MR - Mot Rated, C5 - Coverage Suspended
DFZ, MCD, OSR valuation is Adjusted PYE (x); WING valustion is EV/EBITDA [x); DRI base year is 2025;
Source: Bloomberg, Bernstein estimates and analysis.
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DISCLOSURE APPENDIX

. REQUIRED DISCLOSURES

References to "Bernstein" or the “Firm” in these disclosures relate to the following entities: Bernstein Institutional Services LLC (April 1,2024 onwards), Sanford C. Bernstein & Co.,
LLC (pre April 1,2024), Bernstein Autonomous LLP, BSG France S.A. (April 1, 2024 onwards), Sanford C. Bernstein (Hong Kong) Limited 2% {& % 75 [R 4\ 7], Sanford C. Bernstein
(Canada) Limited, Sanford C. Bernstein (India) Private Limited (SEBI registration no. INHOO0006378), Sanford C. Bernstein (Singapore) Private Limited and Sanford C. Bernstein
Japan KK (> 7+ —F - C+ "= 24 4 VKD H).

On April 1, 2024, Société Générale (SG) and AllianceBernstein, L.P. (AB) completed a transaction that created a new joint venture in which their respective cash equities and
research businesses operate in a new business combination. Although their respective ownership percentages in the joint venture differ between North America and the rest of
the world, the creation, production and publication of research is handled collaboratively on a global basis across the two research brands, “Bernstein” and “Autonomous”.
Unless specifically noted otherwise, for purposes of these disclosures, references to Bernstein’s “affiliates” relate to both SG and AB and their respective affiliates.

VALUATION METHODOLOGY

This research publication covers six or more companies. For valuation methodology and other company disclosures:

Please visit: https:/bernstein-autonomous.bluematrix.com/sellside/Disclosures.action.

Or, you can also write to the Director of Compliance, Bernstein Institutional Services LLC, 245 Park Avenue, New York, NY 10167.

RISKS

This research publication covers six or more companies. For risks and other company disclosures:

Please visit: https:/bernstein-autonomous.bluematrix.com/sellside/Disclosures.action.

Or, you can also write to the Director of Compliance, Bernstein Institutional Services LLC, 245 Park Avenue, New York, NY 10167.

RATINGS DEFINITIONS, BENCHMARKS AND DISTRIBUTION

EQUITY RATINGS DEFINITIONS

Bernstein brand

The Bernstein brand rates stocks based on forecasts of relative performance for the next 12 months versus the S&P 500 for stocks listed on the U.S. and Canadian exchanges,
versus the Bloomberg Europe Developed Markets Large and Mid Cap Price Return Index (EDM) for stocks listed on the European exchanges and emerging markets exchanges
outside of the Asia Pacific region, versus the Bloomberg Japan Large and Mid Cap Price Return Index USD (JP) for stocks listed on the Japanese exchanges, and versus the
Bloomberg Asia ex-Japan Large and Mid Cap Price Return Index (ASIAX) for stocks listed on the Asian (ex-Japan) exchanges -unless otherwise specified.

The Bernstein brand has three categories of ratings:

e Outperform: Stock will outpace the market index by more than 15 pp

¢ Market-Perform: Stock will perform in line with the market index to within +/-15 pp
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¢ Underperform: Stock will trail the performance of the market index by more than 15 pp

Coverage Suspended: Coverage of a company under the Bernstein research brand has been suspended. Ratings and price targets are suspended temporarily, are no longer
current, and should therefore not be relied upon.

Not Rated: A rating assigned when the stock cannot be accurately valued, or the performance of the company accurately predicted, at the present time. The covering analyst may
continue to publish research reports on the company to update investors on events and developments.

Not Covered (NC) denotes companies that are not under coverage.
Bernstein brand stock ratings are based on a 12-month time horizon.

Autonomous brand — common stocks

The Autonomous brand rates common stocks as indicated below. As our benchmarks we use the Bloomberg Europe 500 Banks And Financial Services Index (BEBANKS) and
Bloomberg Europe Dev Mkt Financials Large and Mid Cap Price Ret Index EUR (EDMFI) index for developed European banks and Payments, the Bloomberg Europe 500 Insurance
Index (BEINSUR) for European insurers, the S&P 500 and S&P Financials for US banks and Payments coverage, S5LIFE for US Insurance, the S&P Insurance Select Industry
(SPSIINS) for US Non-Life Insurers coverage, and the Bloomberg Emerging Markets Financials Large, Mid and Small Cap Price Return Index (EMLSF) for emerging market banks
and insurers and Payments. Ratings are stated relative to the sector (not the market).

The Autonomous brand has three categories of common stock ratings:

e Qutperform (OP): Stock will outpace the relevant index by more than 10 pp

¢ Neutral (N): Stock will perform in line with the market index to within +/-10 pp

¢ Underperform (UP): Stock will trail the performance of the relevant index by more than 10 pp

Coverage Suspended: Coverage of a company under the Autonomous research brand has been suspended. Ratings and price targets are suspended temporarily, are no longer
current, and should therefore not be relied upon.

Not Rated: A rating assigned when the stock cannot be accurately valued, or the performance of the company accurately predicted, at the present time. The covering analyst may
continue to publish research reports on the company to update investors on events and developments.

Those denoted as ‘Feature’ (e.g., Feature Outperform FOP, Feature Under Outperform FUP) are our core ideas.
Not Covered (NC) denotes companies that are not under coverage.
Autonomous brand common stock ratings are based on a 12-month time horizon.

Autonomous brand - preferred stocks

The Autonomous brand has three categories of preferred stock ratings:
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e Qutperform (OP): The total return of the preferred instrument is expected to outperform preferred securities of other issuers operating in similar sectors or rating categories
over the next six months.

¢ Neutral (N): The total return of the preferred instrument is expected to perform in line with preferred securities of other issuers operating in similar sectors or rating categories
over the next six months.

e Underperform (C-UP): The total return of the preferred instrument is expected to underperform preferred securities of other issuers operating in similar sectors or rating
categories over the next six months.

Autonomous preferred stock ratings are based on a 6-month time horizon.
AUTONOMOUS CREDIT RESEARCH

Where this report contains investment recommendations for credit instruments, as defined in article 3(1)(35) of the Market Abuse Regulation, the information below is presented
to comply with its disclosure requirements.

The report may also include reference(s) to published opinions by other Autonomous or Bernstein analysts covering the equity securities of the issuer(s) referenced herein. Please
note an investment recommendation for credit instruments published by the author(s) of this report may differ from the published view of the analyst covering equity securities
for the issuer(s) contained in this report and vice versa.

CREDIT RATINGS DEFINITIONS

The Autonomous brand has three categories of credit ratings:

¢ Credit Outperform (C-OP): The total return of the Reference Credit Instrument is expected to outperform the credit spread of bonds of other issuers operating in similar sectors
or rating categories over the next six months.

¢ Credit Neutral (C-N): The total return of the Reference Credit Instrument is expected to perform in line with the credit spread of bonds of other issuers operating in similar
sectors or rating categories over the next six months.

e Credit Underperform (C-UP): The total return of the Reference Credit Instrument is expected to underperform the credit spread of bonds of other issuers operating in similar
sectors or rating categories over the next six months.

Autonomous credit ratings are based on a 6-month time horizon.
A list of all investment recommendations produced by the author(s) of this report alongside credit ratings history are available upon request.

Itis at the sole discretion of the Firm as to when to initiate, update and cease research coverage. The Firm has established, maintains and relies on information barriers to control
the flow of information contained in one or more areas (i.e. the private side) within the Firm, and into other areas, units, groups or affiliates (i.e. public side) of the Firm
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DISTRIBUTION OF EQUITY RATINGS/INVESTMENT BANKING SERVICES

Outperform BUY 620 51.07% 112 18.06%
Market-Perform (Bernstein Brand)

HOLD 420 34.60% 81 19.29%
Neutral (Autonomous Brand)
Underperform SELL 174 14.33% 19 10.92%

* These figures represent the number and percentage of companies in each category to whom Bernstein and Autonomous provided investment banking services.
As of September 30, 2025. All figures are updated quarterly.

Prior to April 1, 2024, Sanford C. Bernstein & Co., LLC. issued the ratings and price target information in the graph(s) below for the following companies: Chipotle Mexican Girill
Inc, Darden Restaurants Inc, Domino's Pizza Inc, McDonald's Corp, Restaurant Brands International Inc, Starbucks Corp, Wendy's Co, Wingstop Inc and Yum! Brands Inc.
PRICE CHARTS/ RATINGS AND PRICE TARGET HISTORY

This research publication covers six or more companies. For price chart and other company disclosures, please visit https:/bernstein-autonomous.bluematrix.com/sellside/
Disclosures.action or you can write to the Director of Compliance, Bernstein Institutional Services LLC, 245 Park Avenue, New York, NY 10167.

CONFLICTS OF INTEREST
Bernstein Autonomous LLP or BSG France SA, beneficially, has either a net long or short position of 0.5% or more of the total issued share capital of a class of common equity
securities of the following MiFID eligible securities: Cava Group, Inc., Chipotle Mexican Grill Inc and Wingstop Inc.

AB and/or its affiliates beneficially own 1% or more of a class of common equity securities of the following companies: Cava Group, Inc., Chipotle Mexican Grill Inc and Wingstop Inc.

Bernstein and/or affiliates have received compensation for investment banking services in the past twelve months from McDonald's Corp.

Bernstein and/or affiliates have received compensation for non-investment banking securities-related products or services in the previous twelve months from the following
clients: McDonald's Corp, Starbucks Corp, Wendy's Co and Yum! Brands Inc.

Certain affiliates of Bernstein act as market maker or liquidity provider in the equities securities of: Cava Group, Inc., Chipotle Mexican Girill Inc, Darden Restaurants Inc, McDonald's
Corp, Starbucks Corp, Wendy's Co, Wingstop Inc and Yum! Brands Inc.

Affiliates of Bernstein managed or co-managed in the past twelve months a public offering of securities of McDonald's Corp.

Bernstein and/or affiliates had an investment banking client relationship during the past twelve months with McDonald's Corp.
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Certain affiliates of Bernstein act as market maker or liquidity provider in the debt securities of: McDonald's Corp.

OTHER MATTERS

The legal entity(ies) employing the analyst(s) listed in this report, and their location, can be determined by the country code of their phone number, as follows:

+1 Bernstein Institutional Services LLC; New York, New York, USA

+44 Bernstein Autonomous LLP; London UK

+33 BSG France S.A,; Paris, France

+34 BSG France S.A.; Madrid, Spain

+41 Bernstein Autonomous LLP; Geneva, Switzerland

+49 BSG France S.A,; Frankfurt, Germany

+91 Sanford C. Bernstein (India) Private Limited; Mumbai, India

+852 Sanford C. Bernstein (Hong Kong) Limited 2187 & A R/ 7 ; Hong Kong, China

+65 Sanford C. Bernstein (Singapore) Private Limited; Singapore

+81 Sanford C. Bernstein Japan KK; Tokyo, Japan

Where this report has been prepared by research analyst(s) employed by a non-US affiliate, such analyst(s), is/are (unless otherwise expressly noted below) not registered as
associated persons of Bernstein Institutional Services LLC or any other SEC-registered broker-dealer and are not licensed or qualified as research analysts with FINRA. Accordingly,
such analyst(s) may not be subject to FINRA’s restrictions regarding (among other things) communications by research analysts with a subject company, interactions between
research analysts and investment banking personnel, participation by research analysts in solicitation and marketing activities relating to investment banking transactions, public
appearances by research analysts, and trading securities held by a research analyst account.

CERTIFICATION

Each research analyst listed in this report, who is primarily responsible for the preparation of the content of this report, certifies that all of the views expressed in this publication
accurately reflect that analyst's personal views about any and all of the subject securities or issuers and that no part of that analyst's compensation was, is, or will be, directly or

indirectly, related to the specific recommendations or views in this publication.

1. ADDITIONAL GLOBAL CONFLICT DISCLOSURES

Itis at the sole discretion of the Firm as to when to initiate, update and cease research coverage. The Firm has established, maintains and relies on information barriers to control
the flow of information contained in one or more areas (i.e., the private side) within the Firm, and into other areas, units, groups or affiliates (i.e., public side) of the Firm.

BERNSTEIN \ SOCIETE GENERALE GROUP 41



11l. OTHER IMPORTANT INFORMATION AND DISCLOSURES

Separate branding is maintained for “Bernstein” and “Autonomous” research products.

¢ Bernstein produces a number of different types of research products including, among others, fundamental analysis and quantitative analysis under both the “Autonomous” and
“Bernstein” brands. Recommendations contained within one type of research product may differ from recommendations contained within other types of research products,
whether as a result of differing time horizons, methodologies or otherwise. Furthermore, views or recommendations within a research product issued under one brand may
differ from views or recommendations under the same type of research product issued under the other brand. The Research Ratings System for the two brands and other
information related to those Rating Systems are included in the previous section.

¢ Autonomous operates as a separate business unit within the following entities: Bernstein Institutional Services LLC, Bernstein Autonomous LLP, Sanford C. Bernstein (Hong
Kong) Limited %18 7 &4 BR /A &) and Sanford C. Bernstein (India) Private Limited. For information relating to “Autonomous” branded products (including certain Sales materials)
please visit: www.autonomous.com. For information relating to Bernstein branded products please visit: www.bernsteinresearch.com.

Analysts are compensated based on aggregate contributions to the research franchise as measured by account penetration, productivity and proactivity of investment ideas. No
analysts are compensated based on performance in, or contributions to, generating investment banking revenues.

This report has been produced by an independent analyst as defined in Article 3 (1)(34)(i) of EU 596/2014 Market Abuse Regulation (“MAR”) and the same article of MAR as it
forms part of United Kingdom domestic law by virtue of the European Union (Withdrawal) Act 2018.

To our readers in the United States: Bernstein Institutional Services LLC, a broker-dealer registered with the U.S. Securities and Exchange Commission (“SEC”) and a member
of the U.S. Financial Industry Regulatory Authority, Inc. (“FINRA”) is distributing this publication in the United States and accepts responsibility for its contents. Where this material
contains an analysis of debt product(s), such material is intended only for institutional investors and is not subject to the US independence and disclosure standards applicable
to debt research prepared for retail investors.

Bernstein Institutional Services LLC may act as principal for its own account or as agent for another person (including an affiliate) in sales or purchases of any security which is a
subject of this report. This report does not purport to meet the objectives or needs of any specific individuals, entities or accounts.

To our readers in Canada: If this publication pertains to a Canadian domiciled company, it is being distributed in Canada by Sanford C. Bernstein (Canada) Limited, which is
licensed and regulated by the Canadian Investment Regulatory Organization. If the publication pertains to a non-Canadian domiciled company, it is being distributed by Bernstein
Institutional Services LLC, which is licensed and regulated by both the SEC and FINRA, into Canada under the International Dealers Exemption.

This document may not be passed onto any person in Canada unless that person qualifies as "permitted client" as defined in Section 1.1 of NI 31-103.

To our readers in Brazil: This report has been prepared by Bernstein Institutional Services LLC, and Banco BTG Pactual S.A. ("BTG") is responsible for the distribution of this
report in Brazil.

To readers in the United Kingdom: This publication has been issued or approved for issue in the United Kingdom by Bernstein Autonomous LLP, authorised and regulated by
the Financial Conduct Authority and located at 60 London Wall, London EC2M 5SH, +44 (0)20-7170-5000. Registered in England & Wales No OC343985.

This document is for distribution only to persons who (i) have professional experience in matters relating to investments falling within Article 19(5) of the Financial Services and

Markets Act 2000 (Financial Promotion) Order 2005 (as amended, the “Financial Promotion Order”), (ii) are persons falling within Article 49(2)(a) to (d) (“*high net worth companies,
unincorporated associations, etc.”) of the Financial Promotion Order, (iii) are outside the United Kingdom, or (iv) are persons to whom an invitation or inducement to engage in
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investment activity (within the meaning of section 21 of the FSMA) in connection with the issue or sale of any securities may otherwise lawfully be communicated or caused to
be communicated (all such persons together being referred to as “relevant persons”). This document is directed only at relevant persons and must not be acted on or relied on
by persons who are not relevant persons. Any investment or investment activity to which this document relates is available only to relevant persons and will be engaged in only
with relevant persons.

To our readers in the member states of the EEA: This publication is being distributed by BSG France SA, which is authorised and regulated by the Autorité de Contréle Prudentiel
et de Résolution (ACPR) and Autorité des Marchés Financiers (AMF).

To ourreaders in Hong Kong: This publication is being distributed in Hong Kong by Sanford C. Bernstein (Hong Kong) Limited 2418 7 & A R/ &), whichis licensed and regulated
by the Hong Kong Securities and Futures Commission (Central Entity No. AXC846) to carry out Type 4 (Advising on Securities) regulated activities and subject to the licensing
conditions mentioned in the SFC Public Register (https:/www.sfc.hk/publicregWeb/corp/AXC846/details)). This publication is solely for professional investors, as defined in the
Securities and Futures Ordinance (Cap. 571).

To our readers in Singapore: This publication is being distributed in Singapore by Sanford C. Bernstein (Singapore) Private Limited, only to accredited investors or institutional
investors, as defined in the Securities and Futures Act 2001 of Singapore ("SFA"). Recipients in Singapore should contact Sanford C. Bernstein (Singapore) Private Limited in
respect of matters arising from, or in connection with, this publication. Sanford C. Bernstein (Singapore) Private Limited is regulated by the Monetary Authority of Singapore and
licensed under the SFA as a capital markets services licence holder for dealing in capital markets products that are securities and collective investment schemes and an exempt
financial adviser for advising on, issuing and promulgating analyses and reports on securities. Sanford C. Bernstein (Singapore) Private Limited is registered in Singapore with
Company Registration No. 202137 10W and located at One Raffles Quay, #27-11 South Tower, Singapore 048583, +65-6230-4612.

To our readers in the People’s Republic of China: The securities referred to in this document are not being offered or sold and may not be offered or sold, directly or indirectly, in
the People's Republic of China (for such purposes, not including the Hong Kong and Macau Special Administrative Regions or Taiwan, the “PRC”) in contravention of any applicable
laws of the PRC.

This document does not constitute an offer to sell or the solicitation of an offer to buy any securities in the PRC to any person to whom it is unlawful to make the offer or solicitation
in the PRC.

We do not represent that this document may be lawfully distributed, or that any securities may be lawfully offered, in compliance with any applicable registration or other
requirements in the PRC, or pursuant to an exemption available thereunder, or assume any responsibility for facilitating any such distribution or offering. In particular, no action
has been taken by us which would permit a public offering of any securities or distribution of this document in the PRC. Accordingly, the securities are not being offered or sold
within the PRC by means of this document or any other document. Neither this document nor any advertisement or other offering material may be distributed or published in the
PRC, except under circumstances that will result in compliance with any applicable laws and regulations.

To our readers in Japan: This publication is being distributed in Japan by Sanford C. Bernstein Japan KK (4> 7+ — K + C - X=X & A4 »#FH£&4t), which is registered
in Japan as a Financial Instruments Business Operator with the Kanto Local Finance Bureau (registration number: The Director-General of Kanto Local Finance Bureau (FIBO)
No0.3387) and regulated by the Financial Services Agency. Itis also a member of Japan Investment Advisers Association. This publication is solely for qualified institutional investors
in Japan only, as defined in Article 2, paragraph (3), items (i) of the Financial Instruments and Exchange Act.

For the institutional client readers in Japan who have been granted access to the Bernstein website by Daiwa Securities Group Inc. (“Daiwa”), your access to this document should
not be construed as meaning that Bernstein is providing you with investment advice for any purposes. Whilst Bernstein has prepared this document, your relationship is, and will

remain with, Daiwa, and Bernstein has neither any contractual relationship with you nor any obligations towards you.

To our readers in Australia: Sanford C. Bernstein (Hong Kong) Limited B% {8 7 75 R/ 7] is responsible for distributing research in Australia. It is regulated by the Securities
and Exchange Commission under U.S. laws, by the Financial Conduct Authority under U.K. laws, which differs from Australian laws. Sanford C. Bernstein (Hong Kong) Limited
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BRiEEABE /A 7] is exempt from the requirement to hold an Australian financial services license under the Corporations Act 2001 in respect of the provision of the following
financial services to wholesale clients:

e providing financial product advice;

¢ dealingin a financial product;

¢ making a market for a financial product; and

e providing a custodial or depository service.

To our readers in India: This publication is being distributed in India by Sanford C. Bernstein (India) Private Limited (SCB India) which is licensed and regulated by Securities and
Exchange Board of India ("SEBI") as a research analyst entity under the SEBI (Research Analyst) Regulations, 2014, having registration no. INHOO0006378 and as a stock broker
having registration no. INZ000213537. SCB India is currently engaged in the business of providing research and stock broking services. Please refer to www.bernsteinresearch.in

for more information.

¢ SCBIndiais a Private limited company incorporated under the Companies Act, 2013, on April 12,2017 bearing corporate identification number U65999MH2017FTC293762,
and registered office at Level 3A, 4th Floor, First International Financial Centre, Plot Nos C-54 and C-55, G Block, Near CBI Office, Bandra Kurla Complex, Bandra (East),
Mumbai 400098, Maharashtra, India (Phone No: +91-22-68421401).

¢ For details of Associates (i.e., affiliates/group companies) of SCB India, kindly email MUM-BERNSTEIN-InCompliance@bernsteinsg.com.

¢ SCB India does not have any disciplinary history as on the date of this report.
¢ Except as noted above, SCB India and/or its Associates (i.e., affiliates/group companies), the Research Analysts authoring this report, and their relatives
¢ do not have any financial interest in the subject company
¢ do not have actual/beneficial ownership of one percent or more in securities of the subject company;
¢ isnot engaged in any investment banking activities for Indian companies, as such;
¢ have not managed or co-managed a public offering in the past twelve months for any Indian companies;
¢ have not received any compensation for investment banking services or merchant banking services from the subject company in the past 12 months;
¢ have not received compensation for brokerage services from the subject company in the past twelve months;
¢ have not received any compensation or other benefits from the subject company or third party related to the specific recommendations or views in this report; and

¢ do not currently, but may in the future, act as a market maker in the financial instruments of the companies covered in the report.
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¢ do not have any conflict of interest in the subject company as of the date of this report.

¢ Except as noted above, the subject company has not been a client of SCB India during twelve months preceding the date of distribution of this research report. Neither SCB
India nor its Associates (i.e., affiliates/group companies) have received compensation for products or services other than investment banking, merchant banking or brokerage
services from the subject company in the past twelve months.

¢ The principal research analyst(s) who prepared this report, members of the analysts' team, and members of their households are not an officer, director, employee or advisory
board member of the companies covered in the report.

e Our Compliance officer / Grievance officer is Ms. Rupal Talati, who can be reached at +91-22-68421451, or MUM-BERNSTEIN-InCompliance@bernsteinsg.com / Scbin-
investorgrievance@bernsteinsg.com

¢ Theinvestor charter of SCB India is available on its website and may be accessed at Sanford C. Bernstein (India) Private Limited (bernsteinresearch.in)

¢ Disclaimer: Registration granted by SEBI, and certification from NISM, is in no way a guarantee of performance of the intermediary or provide any assurance of returns to
investors. Investments in securities market are subject to market risks. Read all the related documents carefully before investing.

To our readers in Switzerland: This document is provided in Switzerland by or through Bernstein Autonomous LLP, and is provided only to qualified investors as defined in article
10 of the Swiss Collective Investment Scheme Act (“CISA”) and related provisions of the Collective Investment Scheme Ordinance and in strict compliance with applicable Swiss
law and regulations. The products mentioned in this document may not be suitable for all types of investors. This document is based on the Directives on the Independence of
Financial Research issued by the Swiss Bankers Association (SBA) in January 2008.

To our readers in the Middle East: Bernstein Autonomous LLP, DIFC branch has its principal office at Gate Village 06, DIFC, Dubai, UAE. Bernstein Autonomous LLP, DIFC
branch is regulated by the Dubai Financial Services Authority (DFSA) with the registration number FO08549 and is provisioned for Arranging Deals in Investments and Advising
on Financial Products. All communications and services are directed at Professional Clients and Market Counterparties only (as defined in the DFSA rulebook). Persons other than
Professional Clients and Market Counterparties, such as Retail Clients, are not the intended recipients of our communications or services.

LEGAL

All research publications are disseminated to our clients through posting on the firm's password protected websites, bernsteinresearch.com and autonomous.com. Certain, but
not all, research publications are also made available to clients through third-party vendors or redistributed to clients through alternate electronic means as a convenience.

This publication has been published and distributed in accordance with the Firm's policy for management of conflicts of interest in investment research, a copy of which is available
from Bernstein Institutional Services LLC, Director of Compliance, 245 Park Avenue, New York, NY 10167. Additional disclosures and information regarding Bernstein's business
are available on our website www.bernsteinresearch.com.

The securities described herein may not be eligible for sale in all jurisdictions or to certain categories of investors where that permission profile is not consistent with the licenses
held by the entities noted herein. This document is for distribution only as may be permitted by law. This publication is not directed to, or intended for distribution to or use by,
any person or entity who is a citizen or resident of, or located in any locality, state, country or other jurisdiction where such distribution, publication, availability or use would be
contrary to law or regulation or which would subject any of the entities referenced herein or any of their subsidiaries or affiliates to any registration or licensing requirement
within such jurisdiction. This publication is based upon public sources we believe to be reliable, but no representation is made by us that the publication is accurate or complete.
We do not undertake to advise you of any change in the reported information or in the opinions herein. This publication was prepared and issued by entity referred to herein for
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distribution to eligible counterparties or professional clients. This publication is not an offer to buy or sell any security, and it does not constitute investment, legal or tax advice.
The investments referred to herein may not be suitable for you. Investors must make their own investment decisions in consultation with their professional advisors in light of
their specific circumstances. The value of investments may fluctuate, and investments that are denominated in foreign currencies may fluctuate in value as a result of exposure to
exchange rate movements. Information about past performance of an investment is not necessarily a guide to, indicator of, or assurance of, future performance.

» o« ERH

This report is directed to and intended only for our clients who are “eligible counterparties”, “professional clients”, “institutional investors” and/or “professional investors” as defined
by the aforementioned regulators, and must not be redistributed to retail clients as defined by the aforementioned regulators. Retail clients who receive this report should note
that the services of the entities noted herein are not available to them and should not rely on the material herein to make an investment decision. The result of such act will not
hold the entities noted herein liable for any loss thus incurred as the entities noted herein are not registered/authorised/ licensed to deal with retail clients and will not enter into
any contractual agreement/arrangement with retail clients. This report is provided subject to the terms and conditions of any agreement that the clients may have entered into
with the entities noted herein. All research reports are disseminated on a simultaneous basis to eligible clients through electronic publication to our client portal. The information
is private and confidential and for the use of the clients only.

This report has been prepared for information purposes only and is based on current public information that we consider reliable, but the entities noted herein do not warrant or
represent (express or implied) as to the sources of information or data contained herein are accurate, complete, not misleading or as to its fitness for the purpose intended even
though the entities noted herein rely on reputable or trustworthy data providers, it should not be relied upon as such. Opinions expressed are the author(s)’ current opinions as of
the date appearing on the material only and we do not undertake to advise you of any change in the reported information or in the opinions herein.

This publication was prepared and issued by the entity referred to herein for distribution to eligible counterparties or professional clients. The information in this report is intended
for general circulation and does not constitute an offer to buy or sell any security, investment, legal or tax advice nor a personal recommendation, as defined by any of the
aforementioned regulators. It does not take into account the particular investment objectives, financial situations, or needs of individual investors. The report has not been reviewed
by any of the aforementioned regulators and does not represent any official recommendation from the aforementioned regulators. The investments referred to herein may not be
suitable for you. Investors must make their own investment decisions in consultation with advice sought from a financial adviser regarding the suitability of the investment product,
taking into account the specific investment objectives, financial situation or particular needs of any recipient of the recommendation, before the recipient makes a commitment
to purchase the investment product.

The analysis contained herein is based on numerous assumptions. Different assumptions could result in materially different results. The information in this report does not
constitute, or form part of, any offer to sell or issue, or any offer to purchase or subscribe for shares, or to induce engage in any other investment activity. The value of any securities
or financial instruments mentioned in this report may fluctuate subject to market conditions. Information about past performance of an investment is not necessarily a guide to,
indicative of, or assurance of future performance. Estimates of future performance mentioned by the research analyst in this report are based on assumptions that may not be
realized due to unforeseen factors like market volatility/fluctuation. In relation to securities or financial instruments denominated in a foreign currency other than the clients’ home
currency, movements in exchange rates will have an effect on the value, either favorable or unfavorable. Before acting on any recommendations in this report, recipients should
consider the appropriateness of investing in the subject securities or financial instruments mentioned in this report and, if necessary, seek for independent professional advice.

The securities described herein may not be eligible for sale in all jurisdictions or to certain categories of investors where that permission profile is not consistent with the licenses
held by the entities noted herein. This document is for distribution only as may be permitted by law. It is not directed to, or intended for distribution to or use by, any person or
entity who is a citizen or resident of or located in any locality, state, country or other jurisdiction where such distribution, publication, availability or use would be contrary to law or
regulation or would subject the entities noted herein to any regulation or licensing requirement within such jurisdiction.

Source: Bloomberg Index Services Limited. BLOOMBERG® is a trademark and service mark of Bloomberg Finance L.P. and its affiliates (collectively “Bloomberg”). Bloomberg or
Bloomberg’s licensors own all proprietary rights in the Bloomberg Indices. Neither Bloomberg nor Bloomberg's licensors approves or endorses this material, or guarantees the
accuracy or completeness of any information herein, or makes any warranty, express or implied, as to the results to be obtained therefrom and, to the maximum extent allowed by
law, neither shall have any liability or responsibility for injury or damages arising in connection therewith.
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No part of this material may be reproduced, distributed or transmitted or otherwise made available without prior consent of the entities noted herein. Copyright Bernstein
Institutional Services LLC Bernstein Autonomous LLP, BSG France S.A., Sanford C. Bernstein (Hong Kong) Limited £%1& 7 75 BR/\ &), Sanford C. Bernstein (Canada) Limited,
Sanford C. Bernstein (India) Private Limited (SEBI registration no. INHOO0006378), Sanford C. Bernstein (Singapore) Private Limited and Sanford C. Bernstein Japan KK (+ >
TH— K« C N—=v &4 A E). Allirights reserved. The trademarks and service marks contained herein are the property of their respective owners. Any unauthorized
use or disclosure is strictly prohibited. The entities noted herein may pursue legal action if the unauthorized use results in any defamation and/or reputational risk to the entities
noted herein and research published under the Bernstein and Autonomous brands.
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